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The Association of Fundraising Professionals marks National Philanthropy Day by celebrating donors, volunteers and communi

ty groups, among them: 1 George Reed (SK), 2 Peter Knudsen (ON),

3 Modern Real Estate (BC), 4 Don Fell (ON), 5 Country Grocer (BC), 6 Salah Bachir (ON), 7 Michael Lee-Chin (ON), 8 the Beedie family (BC), 9 Matthew Carrington (AB), 10 Hilary and Patsy Hui
(BC), 11 Dr. Prem and Dr. Saroj Singhmar (AB), 12 Doug Harvey (MB), 13 Ecole Victor-Brodeur Club des Joujoux (BC), 14 Anissa Hilborn (ON), 15 Aiden Soares (ON), 16 Peter Gilgan (ON), 17 Visionary
Homebuilders (AB), 18 Devi Sangara (BC), 19 Ace Burpee (MB), 20 Ethan Golden (ON). PHOTOS: 9, MONIQUE DE ST. CROIX; ALL OTHERS, SUPPLIED

The power to transform communities

ovember 15 — National Philan-
N thropy Day (NPD) - is the day

for celebrating the positive
impact of philanthropy all across the
globe. For Canadians, the date holds
a special significance.

“In 2014, we were the first country
to permanently recognize National
Philanthropy Day,” says Karen Mercier,
chair of the Association of Fundraising
Professionals (AFP) Canadian Council.
"This speaks to the spirit of Canadians
and how important the charitable sec-
tor is within the fabric of our society.”

Every day, people support the phil-
anthropic efforts of the 80,000 or
90,000 registered charities in Canada
by contributing their money and time
for the good of their communities.
Their generosity and dedication help
to advance a variety of causes, such
as enabling the work of shelfers, social
service organizations and food banks,
supporting educational, health and
research institutions, and amplifying
the voices of the arts community, hu-
man rights and environmental groups.

The combined philanthropic effort of
Canadians is tremendous, says Roger
Ali, chair-elect of the AFP Foundation
for Philanthropy-Canada, vice-president
of development, Juravinski Hospital

and Cancer Centre Foundation and vice-
president of Integrated Planned Giving,
Hamilton Health Sciences Foundation.

"AFP is the main sponsor of NPD. We
have 23 chapters in Canada and over
244 chapters worldwide, and we all
celebrate our donors, volunteers and
community groups,” he explains. “It's
important to note that everyone can
be a philanthropist. We see consider-
able investments of money, time and

ABOUT

National Philanthropy Day (NPD)
is being celebrated in many com-
munities across North America,
including every major metropoli-
fan area in Canada. As the main
sponsor of NPD, the Association
of Fundraising Professionals (AFP)
takes this opportunity fo acknowl-
edge the generosity and dedica-
tion of the many Canadians who
have made a contribution.

Check out the NPD website —
www.npdlove.com - or connect
with your local AFP chapter
(www.afpnet.org) fo learn how
you can join in.

expertise from Canadians, who make
contributions at the level that is possible
for them. The impact is remarkable - it
has the power to fransform community.”

For Ms. Mercier, the day is a chance
fo reflect on philanthropy as a catalyst
for positive change. “It's very fulfilling
fo see the many people and animals
being helped and situations improved
because of people’s generosity,” says
the director of development of the
Regina Humane Society.

She shares the desire to personally
experience the effects of charitable work
with many volunteers, says Ms. Mercier.
"At the Regina Humane Society, we have
the support of over 1,000 volunteers.
We couldn’t provide that level of care
for our animals without them.”

Ms. Mercier believes that more and
more people want fo deepen the
involvement with the non-profit orga-
nizations they support. “They want to
see and feel that their gift is making a
difference,” she says.

Mr. Ali has also noticed that “Canadi-
ans are rethinking the relationship they
want to have with charities.

"Both donors and volunteers are
looking for more accountability and
transparency. There is an increased
desire to understand exactly where their

gift is going and what impact it is going
fo have,” he explains. “This forces us
to look at the bigger picture - to think
about what the profile of that new Ca-
nadian donor and volunteer looks like.”

He sees it as a positive sign that
people are looking to be engaged
in a more meaningful way. “Donors
and volunteers have a greatfer sense
of community and that connection is
important,” says Mr. Al.

Ms. Mercier agrees that giving builds
community. “Volunfeering, for example,
provides an outlet for socializing. We
also see a number of volunteers who
face challenges and are differently
abled - they come here and have a
chance to be successful. It's a win-win
for everybody.”

And the success stories create ripple

INSIDE

effects, says Ms. Mercier, who points to
media, social media and crowd-funding
campaigns as measures for building
awareness. While traditional fundrais-
ing offen involves the people charities
are closely linked to — people in their
communities or regions — social media
and crowd-funding can break down bar-
riers, according to Ms. Mercier. “We've
reached donors from Europe and the
U.S. who have been compelled by our
stories,” she adds. “This speaks fo the
importance of stories and the power
of one.”

This content was produced by Randall
Anthony Communications, in partnership
with The Globe and Mail's advertising
department. The Globe's editorial depart-
ment was noft involved in its creation.

Partnerships for helping the
world's most vulnerable. AFP 2

Innovation helps charities to
tackle key challenges. AFP 4

Online? Visit globeandmail.com/adv/nationalphilanthropyday2o15 for more information.

They almost lost their daughter.
We need a new approach.

Pl

Stella’s Place is changing the
mental health landscape for
young adults.

From one family to all families.

Suicide is the second leading cause
of death for young adults. After a
harrowing experience trying to get
help for their daughter Stella, Donna
Green and Mike Sanderson have
donated $I million and countless
hours to launch Stella’s Place. This
innovative initiative is opening in
Toronto in 20l6.

For more information or to donate
visit stellasplace.ca
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HEALTH

Benefits of strong partnerships reach vulnerable
people across the globe

nnually for the past nine years,
ADominick Shelton has taken

a pause from his position as
emergency physician at Toronto's
Sunnybrook Health Sciences Centre to
provide voluntary medical care in the
rural Jamaican community of Maggotty,
St. Elizabeth.

Recently, Dr. Shelton brought along
enough steroid inhalers to treat 100
asthma patients. The inhalers were
donated by GlaxoSmithKline (GSK)
Canada, through the Special Product
Request program of Health Partners
International of Canada (HPIC).

“Imade the request because asthma
medication is very expensive there,” he
says. "Even though most medicine is
provided by the church-run clinic, many
people are too poor fo afford additional
treatments like inhalers to manage their
asthma - so they go without.

“This type of donation is invaluable
for providing medical care to people
in underprivileged communities. | am
grafeful | was able to make the connec-
tion in Canada to bring help to where
it is badly needed.”

This is one example of the benefits
of the partnership between GSK and
HPIC. “The way that GSK supports us
is really the gold standard for corporate
philanthropy,” says Linda Campbell,
HPIC's senior director, product plan-
ning. For over 20 years, GSK has

TORONTO FOUNDATION

provided medicine, financial dona-
tions and employee volunteer time
to support HPIC's mission fo increase
access to medicine and improve health
in vulnerable communities worldwide.

In some cases, HPIC works with its
partner aid agencies in the field to
identify specific medication needs
and GSK builds in extra capacity in
its production runs to produce those
products. The company also donates
medication for HPIC's Physician Travel
Pack program.

"Canadian health-care practitioners
on overseas medical missions bring
50 pounds of medicines packed in two
boxes, says Ms. Campbell. “They're
valuable for remote areas because
they're easily transported; we've seen
them in dugout canoes and on the
backs of donkeys. These ‘clinics in a
pack’ contain hundreds of treatments.”

In addition, GSK frequently sends
groups of employees to help put
together the travel packs.

Another key partnership links GSK
with Save the Children around a shared
mission to tackle some of the leading
causes of newborn and childhood
deaths in the developing world.

"This innovative partnership com-
bines Save the Children’s child-health
expertise and on-the-ground ex-
perience with GSK's resources and
knowledge to help save the lives of

A key partnership between GSK and Save the Children tackles causes of infant and childhood deaths, for example
in Kenya. COLIN CROWLEY/SAVE THE CHILDREN

marginalized children in remote com-
munities worldwide,” says Ylber Kusari,
national senior manager, engagement
and partnerships, with Save the Chil-
dren Canada.

Together, GSK and Save the Children
are working to develop child-friendly
medicines, train health workers and
strengthen health systems, widen ac-
cess fo medicines and vaccines, and

respond fo humanitarian emergencies.
They are also jointly advocating for
more global action - including by the
private sector - to tackle child survival
and improve access to health care.
Partnership initiatives include a project
to reformulate chlorhexidine — a com-
mon mouthwash ingredient - into an
antiseptic gel for preventing umbilical
cord infection.

Wicked problems meet innovative solutions

hile social issues such as
poverty, crime and youth
unemployment persist, Ra-

hul Bhardwaj sees the mission of the
Toronto Foundation he leads in blunt
urgent terms: to understand these social
problems deeply enough for being able
fo make an impact in conquering them.

Most people associate foundations
and charities with cutting cheques
and moving money around, says the
president and CEO of the foundation. “It
goes way beyond that. Philanthropy is
the space that brings the public and the
private sectors together to develop in-
novative solutions to wicked problems.”

“It was transformational
for communities to build
leaders through play

and create pathways for
everyone to become better
Canadians.”

Rahul Bhardwaj
is head of the Toronto Foundation
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Toronto Community Housing hosts a ‘playing for keeps’ neighbourhood game. RAW MEDIA COLLECTIVE

VGH AND UBC HOSPITAL FOUNDATION

The foundation, with more than
$400-million in assets under administra-
tion, has been a leader in moving philan-
thropy fowards this goal. Fourteen years
ago, it pioneered the now-international
Vital Signs program, gathering dafa and
producing reports that explain how To-
ronfo is faring in quality of life areas. As
he notes in one of his blogs, “Not only
does what gets measured get done, but
it also gets resourced.”

The foundation took these sound
management principles fo the next
level, most recently with an innovative
campaign that involved connecting
newcomers and long-term residents

Inspiring others with passion
and commitment

evi Sangara’s deep and unwav-
D ering commitment to the VGH

& UBC Hospital Foundation
began in 1998 when her father was
diagnosed with multiple myeloma (a
blood cancer). Through the family's
gifts and personal fundraising efforts,
the Sangaras have donated more thana
million dollars fo support care, purchase
critical equipment and enable research
at VGH Hospital.

Ms. Sangara spends hundreds of
hours each year as a volunteer fundraiser
for VGH & UBC Hospital Foundation, as
well as a number of other organizations.

This year, she is the recipient of the
Vancouver chapter’s AFP Giving Hearts
Volunteer Award.

"Devi started volunteering with us
10 or 12 years ago, and in a relatively
short period of time became the chair
of our annual signature event, the

Night of a Thousand Stars Gala,” says
VGH & UBC Hospital Foundation CEO
Barbara Grantham. “She really is the
driving force behind the success of the
event, which raises somewhere in the
area of $1.5- o $2-million each year for
our hospitals and health-care centres.”

Ms. Sangara has creafed a feam of
volunteers “who, like her, are forces of
nature; singularly focused on making
the gala one of the premier philan-
thropic events here in Vancouver,” says
Ms. Grantham. “She is an inspiration
fo others because her own commit-
ment to the cause is unparalleled. She
speaks with so much passion about
why people should volunteer with us
and about the impact the hospital has
had on her family.”

She also leads by example, adds Ms.
Grantham. “She does all of the high-
level strategy and thinking, and then

when we need someone to come in
and help wrap baskets, for example -
those small but important tasks — she's
the first person to put up her hand and
say, 'l can do that."

The impact of Ms. Sangara’s commit-
ment is an illustration of the way dona-
tions, fundraising and volunteerism
translates info transformative care for
patients, says Ms. Grantham. “When
someone funds a research project, they
may be helping to create a protocol that
will revolutionize treatment for people
for years to come.”

At last year's gala, the foundation
raised money fo purchase new CT
scanners, the very newest generation
of technology. “The granularity of
detail - the increased efficiency and
effectiveness of the images - is fruly
improving patient care every single
day,” she reports.

when Toronto hosted the 2015 Pan
American Games.

Mr. Bhardwaj, who was involved in
the Toronto Olympics bid, was well
aware of the sport and capital legacies
from large sporting events, including the
aquatic centres, velodromes and new
stadiums. “We looked at this and asked,
Is there an opportunity to create a social
legacy around the Pan Am Games?"”

The critical linkage was Toronto's
Vital Signs report. The foundation had
already identified alienation — “a dimin-
ished sense of trust and belonging to
the community” - as an ongoing issue
for newcomers to Canada, particularly
youth, he says. So why not use the
games as a means for building stron-
ger, healthier and better-connected
communities?

After fest-driving the concept through
the Ontario Summer Games and receiv-
ing financial support from the founda-
tion's partners and fund holders, the
idea was presented fo a host of agencies
in southern Ontario. What emerged was
Playing for Keeps, an initiative fo build
social capital through play.

"We trained 1,000 ambassadors,
mainly newcomers,” he says, with ulti-
mately more than 40,000 Torontonians
involved in 1,000 neighbourhood games
to strengthen their communities.

Mr. Bhardwaj sees the foundation’s
work as providing a model for engage-
ment. “It was transformational for
communities to build leaders through
play and create pathways for everyone
to become better Canadians.”

OPERATION SMILE

Creating smiles -
transforming lives

Operation Smile believes that
every child born with a cleft lip
or cleft palate deserves access to
safe surgical care and treatment.
“We are focused on delivering
immediate results today and cre-
ating a lasting impact for tomor-
row," says Dorothy Tam, director,
Major and Planned Gifts, Opera-
tion Smile. She explains that the
non-profit organization works
with a global network of medical
volunteers and generous donors
fo provide free reconstructive sur-
gery and medical care for children
living in pain and isolation.
“Through donor support and
medical volunteers, we empower
communities through education,
remove barriers through training,
and improve access to medical care
by building partnerships and creat-
ing infrastructure,” says Ms. Tam.
She explains that while many
Canadian supporters have already
made a difference in the lives
of many children, there are still
others who need help. “Join with
us and, together, we can provide
safe surgical care and treatment
for waiting children,” she adds.

To learn more, visit
www.operationsmile.ca

"“The research to develop chlorhexi-
dine gel responds to a serious need.
One of the major causes of newborn
deaths in poor countries is serious
infection at the site of the umbilical
stump,” says Mr. Kusari. Employees
at GSK frequently do fundraising for
Save the Children, and the company
sends staff on three- fo six-month as-
signments at Save the Children offices
around the world to provide expertise
in accounting, marketing and more.

"GSK is a strong supporter of our
program to train health workers in
remote, hard-to-reach communities,”
adds Mr. Kusari. "With GSK's help,
we are building the capacity of local
communities to meet the primary
health-care needs of their children.”

“In addition to benefiting communi-
ties, GSK's community investments
help to boost employee morale and
offer employees opportunities to make
a contribution where they work and
live,” says Alison Pozzobon, director,
corporate communications LC, GSK
Canada. “At GSK, we share a common
vision with our community partners of
enhancing health care and doing so in
ways that are innovative, sustainable
and produce fangible results. We feel
privileged to be able to contribute to
the realization of their missions as
we strive fo achieve our own - to
help people do more, feel better, live
longer.”

SPINAL CORD INJURY ONTARIO

Helping to rebuild lives after
spinal cord injury

Every day, at least one person

in Ontario sustains a spinal cord
injury, and Norine Bulmer from
Lindsay, Onfario, is determined
to play a part in helping to pro-
vide resources to those affected,
their friends, families and service
providers. A monthly donor of
Spinal Cord Injury Ontario, Ms.
Bulmer has first-hand experience
with the impact of the provincial,
community-service organization
dedicated to helping people
rebuild their lives after a spinal
cord injury.

On October 5, 2013, Ms. Bulmer's
son Derek sustained a spinal cord
injury in the same car crash that
killed his father. Saved by the quick
action of the paramedics, Derek
was sent fo St. Michael's Hospital in
Toronto. “He had enough trauma -
head and spinal cord injury, impact
wounds and broken bones - that
he stayed there for months,” says
Ms. Bulmer.

At first, she shared a motel room
close fo the hospital with Derek’s
girlfriend, but she knew that she
couldn't afford this arrangement
for long. “And driving back and
forth was not an answer, | needed
to be close to [Derek],” says Ms.
Bulmer, who is grateful that Spinal
Cord Injury Ontario stepped in to
help with a temporary accommo-
dation, peer support counselling
and services.

“Our peer support worker, who
is also in a wheelchair, connected
with us every week, answering all
our questions,” recalls Ms. Bulmer,
adding that from the hospital,
Derek went to Lyndhurst Spinal
Cord Centre, receiving support all
along the way.

“l can't really repay all the in-
credible support we received,”
she says. “Without the education,
awareness and funding, Derek
would not be where he is today.
He is doing incredibly well - living
and faking care of himself.”

See www.sciontario.org for
more information.
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0U ARE For All Canadians

Thank you, Canada!

(anadian Blood Services’ Cord Blood Bank is a reality because of your power to Give.
We would like to thank the following leadership donors who contributed to the Campaign For All Canadians.
Your contributions will Give Life.

Founder
Bayer Inc.
Marshall Eliuk

Miracle Maker
Paul Albrechtsen Foundation
Roche Diagnostics Canada

Visionary
Anonymous

Champion

Abbott Diagnostics

(IBC

(N

(SL Behring Canada Inc.
Power Corporation of Canada
The Honourable Dr. Vivienne Poy

Skelton Truck Lines

Guardian Leader
BMO Financial Group Anonymous
(anadian Western Bank Bruce Denniston Bone Marrow Society

Barbara Crook & Dan Greenberg, The Danbe Foundation Shauneen & Michael Bruder, in honour of Clare McKague & Clayton Bruder
Dorel Industries Inc. The Co-operators Group Limited

Arthur Elias Edmonton Valve & Fitting Inc.
Elizabeth Lue Bone Marrow Foundation Ron Hodgson
FedEx Janice & David Kent

Donald J. Obrowsky
Bruce A. Saville & Cathy King

Gudbranson-Scotiabank Celebrity Classic
The H. Hole Family

The KPMG Foundation Myre & Winnifred Sim Fund through the Victoria Foundation
OtherHalf-Chinese Stem Cell Initiative Sing Tao (anada Foundation

Allan H. Owen The Stollery Charitable Foundation

RBC Foundation

Scotiabank

Dale & Chris Sheard

Angela Silvera & Kevin Erker
Sun Life Financial Inc.
Joe & Nancy Thompson

Individuals, corporations and governments across Canada responded to an urgent health-care need to meet the increasing
demand for stem cells. By offering their financial support, they helped build Canadian Blood Services’ Cord Blood Bank for all
Canadians.

You have the power to Give Life. Learn how you or your organization can get involved by donating financially at:

blood.ca/fundraising

A CAMPAIGN

For Canadians -

Canadian Blood Services
it's in you to give

BUILDING CANADA'S NATIONAL PUBLIC CORD BLOOD BANK
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Leaders’ views illuminate solutions to the

charitable sector’s key challenges

CAROLINE RISEBORO

Senior Vice-President, Marketing &
Development, Centre for Addiction
and Mental Health Foundation

1 ow much of my donation is
H spent on overhead?” This s
the most frequently asked

question by Canadian donors.

While there is nothing inherently
wrong in wanting fo ensure a gift to
charity has maximum impact, what
many well-intentioned donors do not
realize is the push for low overhead
is undermining the true potential of
charities. Many Canadians depend on
charities for their quality of life, and it
is charities that have been fasked with
finding solutions fo the most pressing
issues of our time — climate change,
world poverty, homelessness, cancer
and mental illness fo name a few.

Yet, the pressure to keep overhead
low and donor satisfaction high means
charities are not investing in critical
innovation but in the tried and true. The
challenge with this approach is that the
biggest issues facing humanity will not
be solved through doing more of the
same; rather, charities must be encour-
aged by donors fo invest in innovation
if they are ever fo find cures for dis-
ease, better ways to tackle poverty and
reverse the impact of climate change.

Investment in innovation may
increase overhead in the short term, but
lead to transformational change for all
Canadians in the long term. Quite sim-
ply put, the question needs to change.
It is time to stop asking about overhead

ILANA LANDSBERG-LEWIS
Executive Director and Co-Founder,
Stephen Lewis Foundation

anadians have rallied power-
C fully to respond to the human

calamity of HIV and AIDS in
Africa.

The innovation is in the palpable
shift to giving as an act of solidar-
ity — not charity - to strengthen the
efforts of community-based organi-
zations at the frontlines of the AIDS
pandemic.

We have worked to move away
from seeing people as victims or
beneficiaries - the grandmothers
and orphaned children in their care,
and people living with HIV are then
recognized as experts on what it
takes to beat back the ravages of
AIDS. It's a long struggle fo rebuild
fractured communities and families,
and claim human rights fo food and
income security, land, access to
education and health care.

Solidarity in this struggle is trans-
forming the landscape of philan-
thropy because Canadians have
become a powerful community
of supporters who are in it for the
long haul.

There is no gimmick, no PR cam-
paign — just the recognition by Cana-
dians that the grassroots response to
AIDS is in full swing, and that with
our solidarity - that steady flow of
resources — they will prevail.

GREG SIEKANIEC
Chief Executive Officer,
Ducks Unlimited Canada

reigns supreme. Organizations are

committed to delivering their core
purpose. And while it's good to be
focused, non-profits must embrace
how their work touches the broader
community. In this competitive and
ever-changing marketplace, mis-
sion myopia is a very real threat to
success.

How does your mission benefit the
lives of all Canadians? This is where
innovation comes in. It's about find-
ing ways fo work collaboratively with
others by recognizing the unique
demands they face: environmental
pressures, evolving technology and a
volatile economy. Recognizing these
market forces and embracing them
within the constructs of your mis-
sion is a way non-profits can remain
relevant within the larger community.

Clean water, abundant wildlife and
a healthy environment are benefits
that Ducks Unlimited Canada delivers
to all Canadians. But there are a host
of stakeholders who also rely on the
land to live, work and play. In our
conservation efforts, we are embrac-
ing programs that also support agri-
culture, industry and communities.
Here, relevance is about reaching
common ground. The areas where
our mission and market forces meet
are places where conservation would

I n the non-profit world, the mission

SHARRON BATSCH
Software Developer, Batsch Group
AFP Member since 1998

high-functioning charity builds

its success on knowledge: how

it performs tasks and what
methods are best for retaining and
accessing valuable information - and
the right technology solution can aid
this process significantly.

Working with the premise that
knowledge is a key building block for
a charity to optimize use and develop-
ment of funds, | developed a program
called the Knowledge Driven Charity,
which can impact productive use of
time, the ability to build relationships
with donors and act on researched
funding opportunities.

Technology solutions like Knowl-
edge Driven Charity can help a charity
remove daily distractions, embrace
best practices and learned 'how-to’
skills, and elevate staff to new levels of
performance. They build a knowledge
culture where staff seeks new informa-
tion and process improvements, and
share what they learn. These contribu-
tions reduce stress and speed bumps
for productivity.

Implementing a knowledge-driven
model contributes measurably to a char-
ity's sustainability. Situations with high
staff turnover, frayed donor relations and
scattered information create a challeng-
ing environment — one where funding
is marginalized. It's time for change -
utilize fechnology solutions to become a

VIVIAN SMITH
Executive Director,
Langley Memorial Hospital
Foundation

11 e lack capacity and
need more resources,
but donors only want to

fund programs not capacity.”

We hear this all the time in the sec-
tor. But what if organizations could
build capacity without having tfo find
additional funding?

Building partnerships outside of the
sector could provide answers to non-
profit organizations’ lack of resources.

Too often, the full gamut of manage-
ment falls onto the shoulders of the
charity’s CEO, who comes to the role
not for his or her management exper-
tise, but because of experience in the
sector or expertise in fundraising.

Instead of finding funding to hire
expertise, approach a corporate
leader in the community and ask
for a volunteer from his/her busi-
ness to coach the non-profit CEO.
This could be someone in that busi-
ness's human resources, marketing
or finance departments. This coach
would meet regularly with the CEO
to mentor, share tools, instruct and
listen.

If it's financial advice that's needed,
or ideas on what type of staff perfor-
mance evaluation is needed, find an
appropriate volunteer. The non-profit
gains the expertise that's needed
without having to fund another hire,
and the business is seen as a good
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SICKKIDS CENTRE FOR GLOBAL CHILD HEALTH

Creating better health outcomes for the children
who need it most, no matter where they live

fter years of sending children
Awi’rh operable brain tumours

more than 700 away to the
capital city of Kiev, the Lviv City Chil-
dren’s Clinical Hospital in western
Ukraine is ready to start performing
life-saving pediatric neurosurgery in
its own operating rooms.

This new capability, which eases
the practical and financial burden for
families by allowing children with brain
tumours to receive treatment close fo
home, can be attributed directly to a
program located right here in Canada:
the Ukraine Paediatric Fellowship

MADAN AND RAKSHA M. BHAYANA FAMILY FOUNDATION

Program (UPFP) at at the Hospital for
Sick Children, known as SickKids, in
Toronto, a partnership program with
Children of Chornobyl Canadian Fund
and Ukrainian Canadian Congress.

"Where a child lives should not
determine if they live,” says Nancy
Horvath, associate director at SickKids
Foundation. “This is at the heart of Sick-
Kids mission to share our knowledge
far beyond our borders and create a
better world with healthier children.
The Ukraine Paediatric Fellowship
Program is a great example of our
international impact.”

Recognizing the valuable contribution of front-line workers

hey are extraordinary individu-

T als - the front-line workers of
social service organizations,

who often go above and beyond what
is expected and draw on imagination
and problem-solving skills when fund-
ing falls short, says Raksha Bhayana,
principal of Bhayana Management
and co-founder of the Madan and Rak-
sha M. Bhayana Family Foundation.
"When | came to Toronto, my first
job was as a front-line therapist at
a children’s mental health centre.
There, | experienced an incessant
demand on my mind and soul from
the people who came with their
complex problems,” Ms. Bhayana

explains. “We often didn't have adequate resources and
had to rely on our creativity to make things happen for

the children and their families.”

Ms. Bhayana has translated her belief that front-line
workers deserve more visible recognition into action.
The foundation, which works in partnership with United
Ways of Toronto (founding partner), York, Calgary, Lower
Mainland Vancouver and Peel Region, gives awards to
front-line staff in categories such as dedication, innovation
and creativity, leadership, partnerships, community building
and team achievement. Thus far, awards have been given
fo 349 individuals and 54 teams, touching 155 organizations.

globeandmail.com/adv/nationalphilanthropyday201s

Supported by $6-million in dona-
tions - including $1-million from the
Children of Chornobyl Canadian Fund
and $4-million from the Temerty Family
Foundation, founded by Ukraine-born
businessman James Temerty — the
UPFP provides training to physicians
in Ukraine through SickKids doctors
who travel to the eastern European
country and by bringing Ukrainian
doctors fo SickKids.

For the last two and a half years,
teams of SickKids doctors have gone
fo Ukraine, led by Dr. James Rutka, a
neurosurgeon and co-director of the

Ty

Front-line workers of social service organizations often don't receive
enough recognition. The Madan and Raksha M. Bhayana Family Founda-

tion is changing this. SUPPLIED

For identifying the award winners, the foundation and
United Ways rely on peer nominations and a selection

committee with front-line staff from social agencies, in

addition to United Way staff.

Ms. Bhayana, who is working with her family to create
a legacy of giving, says the feedback has been positive.
“Recipients have said that the reward acted ‘as a reset
button, an inspiration to be more creative, fo work harder
and continue fo push forward.”

She also invites readers who want to share inspiring
experiences with front-line staff of social agencies to email
her at raksha.m@bhayanafoundation.org.

Arthur and Sonia Labatt Brain Tumour
Research Centre at SickKids, and Dr.
Myroslava Romach, associate professor
of psychiatry at the University of Toronfo
and medical director of the UPFP.

During their time in Ukraine, these
SickKids teams deliver lectures at confer-
ences and provide clinical consultations
on difficult cases. Many of the lectures
are telecast across multiple regions to
ensure they reach as many doctors as
possible.

“In ferms of focus, we picked areas of
specialization where language is not as
critical, and certainly surgical techniques
lend themselves to observation and the
language used is largely universal,”
says Dr. Romach. “Based on discus-
sions with our Ukrainian partners, we
decided we were going to focus on
brain disorders such as fumours and
epilepsy in children initially, and that's
where we've directed our efforts since
the program’s inception.”

As a result of their repeat visits to
Ukraine, the SickKids UPFP teams have
been able to identify other opportunities
for knowledge sharing; Ms. Horvath says
the program has expanded its focus this
year to include urology, cystic fibrosis

and perinafal maternal mental health.

Since 2013, close to a dozen Ukrainian
doctors have come to SickKids as UPFP
fellows. In November alone, the hospital
will host five doctors from Ukraine.

"It was a very good experience for
us — we had opportunities to see a lot
of difficult cases of congenital neurologi-
cal defects,” says Dr. Mykhailo Lovha, a
pediatric neurosurgeon from Lutsk who
was among last month’s cohort of UPFP
fellows. “Dr. Rutka performed a lot of of
operations, including neurosurgery for
epilepsy, which we observed.”

Dr. Lovha says he was particularly
impressed by SickKids" interdisciplin-
ary approach to neurosurgery. During
his fellowship, he saw practitioners
such as neurosurgeons, neurologists,
oncologists and radiologists working
closely together. He says he also found
it especially valuable to learn minimally
invasive techniques for removing brain
fumours.

"In Ukraine, there are a lot of children
with fumours and neurosurgical prob-
lems,"” he says. “I'm sure | can perform
better operations today because I've
seen them done at SickKids, by some
of the best doctors in the world.”
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Dr. James Rutka with a young patient in Ukraine. SUPPLIED

and start asking about innovation. otherwise not happen. knowledge-driven charity. corporate citizen. Winners all around.
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Karen Kain

chnib.ca

1-800-563-2642

seeing beyond vision loss

Tiago, a legally
e blind CNIB client
. with CNIB Services

A A Manager, Sue.

.
O

Our supporters are the heart and soul of CNIB. CNIB relies
on the generosity of our supporters to make a lasting
difference in the lives of thousands of Canadians living
with vision loss. Your support sends kids to camp, teaches
life altering skills, empowers people to reclaim their
independence, and so much more.
We couldn’t do it without you.

cnib? inca?

voir au-delda de la perte
de vision
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Artistic Director

hank You

“The National Ballet of
Canada was founded in

the spirit of giving and has
always relied on donors and
volunteers to realize our
goals of performing to the
highest standards, nurturing
artists and staging new
work. Our history abounds
with stories of individuals,
foundations, corporations
and The Volunteer
Committee who have gone
the extra mile to help us
present the best of ballet to
a wide range of audiences.”

Karen Kain, C.C.
Artistic Director

national.ballet.ca

Karen Kain. Photo by Aleksandar Antonijevic.

On November 15, 2015, the National Ballet joins other charitable
organizations across North America in celebration of National
Philanthropy Day. We reflect with pride on the significant impact
of philanthropy on this company every day of every year.

PHILANTHROPY

AWARDS

The Association of Fundraising Professionals «E" %"m:g
(AFP) Greater Toronto Chapter will congratulate . «™” '; “

its 2015 Philanthropy Award recipients on o

Wednesday, November 25, 2015. _;'R

PETER GILGAN
Outstanding Philanthropist

o A
. Bty i

ROGERS FOUNDATION
Outstanding Foundation

SALAH BACHIR
Outstanding Volunteer

MADI VANSTONE
Outstanding Youth in Philanthropy

Outstanding Corporation

HATCH

AMICI CAMPING CHARITY

The Mo Davies Award for
Excellence in Fundraising by a
Small Organization

AFP is an international association of more

than 32,000 members working together to advance
philanthropy and ethical fundraising through
education, advocacy and research.

www.afptoronto.org

DARRELL LOUISE GREGERSEN
Outstanding Fundraising
Professional

AFP

Association of
Fundraising Professionals
Greater Toronto Chapter

THE WORLD KEEPS
MOVING FORWARD.

WHY ARE SO MANY

LEFT BEHIND?

It's time to end poverty in Canada.
Donate at SalvationArmy.ca
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STELLA'S PLACE

A secret weapon for combating young adults’
mental health challenges

hen it opens in Toronto in
early 2016, Stella’s Place will
fill a significant gap, providing

integrated mental health treatment and
support for young adults, a popula-
tion woefully underserved by existing
programs.

The inspiration for Stella's Place came
from Stella Green, a young woman who
experienced severe depression and
anxiety in her lafe teens. “We sought
help and discovered there were very few
services available for young adults,” says
Donna Green, Stella’s mother. “There
were disparate pieces of support, but
nothing that was holistic or specific to
the needs of people in their late teens
and early 20s. | realized that this has to
change - not just for my family, but for
all families.”

In 2010, Ms. Green began a long
process of research, organizing and
fundraising. She identified international

Donna Green (right) and Jenny
Carver. SUPPLIED

evidence-based programs that had
proved successful. She built up a feam,
including executive director Jenny
Carver, to bring the vision to life. And
she donated her own money, which
was matched by her extended family
and then added to by other generous
donors, to launch the non-profit orga-
nization and registered charity.

"What makes Stella's Place unique -
what you might call our secret weapon

SOMEONE WILL SUSTAIN
A SPINAL CORD INJURY
(On average, 11 people per week)

LIFE CHANGES IN AN INSTANT.

We provide support at this most
difficult time and you can, too.

Please donate generously. -

People do go on to live full and

happy lives after a spinal cord injury.
But they need support getting there.

Call 1-877-422-1112 or
visit www.sciontario.org/
donate to find out more.

Follow us: n ?

Charitable Registration # 11883 5081 RR0O002

lmagjnc!t‘..-mu:lu

Congratulations to our AFP
Giving Hearts Award winners!

C coastcapital,

SAVINGS

Outstanding Corporation Outstanding Volunteer

Fundraiser

- is that we have designed all our
programs in partnership with young
adults who have personal experiences
with these issues,” says Ms. Green.
Over the past three years, the centre's
Young Adult Council has co-created
every aspect of the program in partner-
ship with professionals. Their input is
reflected throughout Stella’s Place: the
centre will be housed in a storefront café,
its online presence will be robust and
equally welcoming, and the compre-
hensive and infegrated programming is
grounded in the needs of young people.
"At the front of our services is a
holistic assessment process,” explains
Ms. Green. “We have a full menu of core
programs and clinical services that are
supported by the wellness components
of nutrition, mindfulness practices and
fitness. Peer mentors are a constant
throughout the program. And there is
an emphasis on community integration

“What makes Stella's
Place unique — what

you might call our secret
weapon - is that we have
designed all our programs
in partnership with young
adults.”

Donna Green
is founder and president of
Stella’s Place

- ensuring the supports are there as
young adults move info work or school
and the next phase of their lives.”

Ms. Green is delighted that Stella’s
Place Assessment and Treatment Centre
will officially open its doors in the new
year, and she is looking forward to
growing the organization as the centre
continues to raise funds.

"l am so proud of the team we've
attracted and our many like-minded
partner organizations who are dedicated
to changing the landscape of mental
health,” she says. “At Stella’s Place,
we're offering a different model: a com-
prehensive approach that incorporates
peer support and peer mentoring and
that offers programs designed in part-
nership with young adults.”

For more information about how to
donate or be involved, please visit
www.stellasplace.ca.

CHARLIE’S FOUNDATION

Tools for building a better life

e's known in most circles as the

H other half of the fashion design
team Judith & Charles — a made-
in-Canada brand with an elegantly
minimalist style. But in Cabarete, a
fown in the Dominican Republic, where
he has built a home with his wife and
business partner Judith Richardson,
Charles Le Pierrés is also known as the
man behind Charlie’s Foundation, a
charitable organization that uses tennis
lessons to motivate and inspire young
students - and to teach them English.
"My mission is fo give the children
the opportunity fo learn English through
sport,” says Mr. Le Pierrés, who has
been spending holidays in the Carib-
bean country for n years. “When you're
getting instructions in English on how
fo hold a racket, and counting through
the motions of the sport, you're not

How Canadians
give

7in10

Canadians say
they have made
a financial dona-
tion fo charity or
a non-profit orga-
nization in the
past 12 months.

Most Canadian
donors give fo
more than1
cause — with
almost

50%

giving to 2 and
16% giving fo 6
or more.

only learning to play tennis, you're also
becoming familiar with the language.
It's a fun way to learn.”

Launched at the start of 2015 with Mr.
Le Pierrés as president and his daughter
Ali as vice-president, Charlie's Founda-
tion welcomed 100 students aged five
to 10 into its school last September.
Equipped with a tennis court, classroom
and showers, the school offers half-day
programs intended to supplement the
Dominican Republic's underfunded
and overcrowded education system.

“The school system on the island
ranks 137th out of 144 countries around
the world,” says Mr. Le Pierrés. "We
want to give the kids there a chance to
succeed, and | believe engaging them
in sports can build their confidence,
while teaching them English gives
them a very useful skill.”

SALVATION ARMY

The new illuminated signs at
Bonnington's legacy. BILL STANLEY

the North Vancouver facility are part of Betty

Mr. Le Pierrés knows from experi-
ence how sports can be a life changer
for underprivileged youth; his own
childhood in France was marked by
poverty, but growing up as an athlete
gave him self-confidence, discipline
and a can-do aftitude. The mission af
Charlie's Foundation stems from this
personal experience and triumph and
the school offers a truly unique op-
portunity for the children of Cabarete.

"By supplementing an underfunded
and overcrowded education system,
we teach Dominican youth the English
language, connecting them with the
wider world and improving their future
career prospects,” says Mr. Le Pierrés.
“Our method combines English les-
sons with tennis instruction, because
we believe in the power of sport to
motivate, challenge and inspire.”
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CANADIAN BLOOD SERVICES
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Giving the gift of life: campaign raises
$12.5-million for cord blood bank

hen Daniel Stanton was six
years old, he received a stem
cell transplant that saved his

life. Today, more than 10 years later,
the Ottawa teenager’s struggle with
leukemia is a painful memory with
a happy ending. But for his mother,
Liset Stanton, it was a call to action.

It's why Ms. Stanton volunteered
to be the Ottawa co-chair of Canadian
Blood Services' Campaign for All Canadi-
ans, a three-year, $12.5-million fundrais-
ing campaign fo create a national cord
blood bank that would make it easier
for Canadian patients to access the stem
cells that could save their lives. The
cord blood bank was officially launched
last June, thanks fo the generosity of
more than 250 individual and corporate
donors and more than so volunteers
across the country.

Cord blood, which comes from a
newborn baby's umbilical cord, is a
rich source of stem cells that can be
used in the treatment of over 8o dis-
eases and disorders. Canadian Blood
Services estimates that on any given
day, hundreds of Canadians are in
need of a stem cell transplant. While
Daniel Stanton’s life was saved by cord
blood imported from Europe, the bank
collects cord blood at five Canadian

Liset Stanton holds up her son Daniel’s ‘bead story’ - each bead represent-

ing a step toward recovery from leukemia: a bead for each blood transfu-
sion, a bead for each round of chemotherapy, a bead for the stem cell

transplant. SUPPLIED

hospitals and makes it available to
patients across the country as well as
internationally.

How do you raise funds for a medical
procedure that is virtually unknown to
the vast majority of Canadians? Unlike
breast cancer or diabetes - just two of
the best-known health-related causes
— few Canadians are familiar with stem
cells, much less cord blood.

Margaret Miedema, director of fund-
raising for Canadian Blood Services,
acknowledges that educating prospec-
tive donors was the campaign'’s first
challenge.

"“The education piece came first —
making the connection between stem
cells and cord blood,"” she says. “Once
people understood that and recognized
the needs of patients waiting for that
lifesaving match, it really resonated
with them."”

The real key to the campaign’s
success, she said, was recruiting vol-
unteers like Liset Stanton.

"We had these passionate volunteers
on board who had compelling stories
fo tell,” she says. “Either someone's
dad had passed away from leukemia
because he didn't have a match, or
someone's child was saved by a stem
cell transplant. People give to people:

that's the basis of fundraising.”

Ms. Miedema was sitting at home
one Thanksgiving Day when she re-
ceived a telephone call from Edmonton
auto dealer Marshall Eliuk, a survivor of
aplastic anemia whose life was saved
by a platelet transfusion. While he had
noft required a stem cell fransplant, Mr.
Eliuk recognized that many others with
similar conditions do. He increased
his campaign pledge to $1.5-million,
the largest single donation received.
“That call absolutely blew me away,”
Ms. Miedema said.

During the fundraising campaign,
Liset Stanton showed pofential donors
Daniel's "bead story," a string of beads
with each bead representing a step in
her son’s journey toward recovery.
The string is now 30 feet long, and
helped her explain the campaign fo
prospective donors.

"There was a bead for each blood
transfusion, a bead for each round of
chemotherapy, a bead for the stem cell
transplant,” says Ms. Stanton. “It was
a very visual representation of all the
things he went through, and it had a
big impact.”

For more information, please see
http://campaignforcanadians.ca.

MENTORSHIP

Moving the needle on diversity and
inclusion in philanthropy

he Association of Fundraising
T Professionals (AFP) Foundation

for Philanthropy — Canada has
received many accolades for the first
phase of its work to strengthen diver-
sity and inclusion in charitable giving
and fundraising. The foundation is now
building on its earlier success with a
fellowship program for fundraisers
from diverse backgrounds.

In the first project, a series of con-
ferences linked community leaders
and philanthropists from various
ethno-cultural and other diverse com-
munities with non-profit organizations
and professional fundraisers. The
knowledge from these dialogues was
used to create training and educational
materials for charities seeking fo bet-
ter engage diverse communities as
donors, volunteers and staff. The
project has received several awards,
including the Charles E. Stephens
Excellence in Diversity Chapter Award

from AFP Infernational.

The new Fellowship in Inclusion and
Philanthropy offers education, training
and networking activities and one-on-
one mentforship for Ontario-based new
and mid-career non-profit professionals
from under-represented communities.

The Ontario Ministry of Citizen-
ship, Immigration and International
Trade's Partnership Grant Program has
provided funding for both multi-year
initiatives.

"We were very pleased that the
province gave us this new round of
funding to further move the needle on
diversity and inclusion in philanthropy,”
says Krishan Mehta, co-chair of the
project along with his AFP colleague
Emma Lewzey. "With the emergence
of new, diverse donor groups, we
recognize the need for similar diversity
in the fundraiser community.”

The first group of 35 fellows is already
participating and a second cohort will be

chosen in spring 2016. “We have some
amazing emerging fundraising leaders
coming from this fellowship program,
representing a wide number of diverse
groups that cut across gender, faith,
culture, race, sexual orientation and
ability,” says Mr. Mehta.

The connections between the new
and established fundraisers will benefit
the sector well into the future, he says.
"“The fellows offer new insights about
how philanthropy is done in different
communities, and the established pro-
fessionals serving as their mentfors are
sharing their expertise in fundraising
and donor engagement.

"The face of philanthropy is chang-
ing in Canada and, with that, we must
change the face of professional fund-
raising.”

COMMENTARY

Leah Eustace

Chair of the AFP Foundation for
Philanthropy - Canada and
Principal, Good Works

Diversity and inclusion are among the
keys to the future success and impact of
charities in Canada. We live in a country
that prides itself on its depth and breadth
of culture, religion, ethnicity, sexual orien-
tation, gender, age and the list goes on.

Yet our donors, our volunteers and our

PHOTO: MICHELLE VALBERG  staff are shockingly unrepresentative of

the communities we serve. In Toronto,
for example, research has shown that only 15 per cent of non-profit board
positions are held by a member of a visible minority. That's in a city where
more than 5o per cent of the population is now in that ‘minority.’

Surely we cant complain about donor fatigue, declining resources and a
revolving door of falent when we aren’t even connecting in any meaningful
way with the communities around us?

Charities in this country would be well served to take a careful look at
their policies and practices around diversity and put resources behind being
more inclusive. The benefits are huge: studies show that diversity leads to
innovation, greater board effectiveness, higher market share and improved
stakeholder (or donor) relationships.
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Leave a legacy
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You started with a plan,

built a successful business.

Sold it, and built another one.

You chaired the fundraising committee,

set the targets,

broke the records.

VGH & UBC Hospital Foundation is pleased to congratulate

Devi Sangara — AFP Vancouver’s Giving Hearts Award winner for
Outstanding Volunteer Fundraiser for her tireless dedication as
Night of Thousand Stars Gala Chair. Over the past three years, the
Night of a Thousand Stars Gala has raised more than $4 million for
VGH & UBC Hospital Foundation to support urgent needs, mental
health and state-of-the-art equipment including advanced

CT scanners.

Devi and her family have been fierce and dedicated supporters of
VGH & UBC Hospital Foundation. They have been philanthropic
partners in every sense of the word — as donors, fundraisers

and volunteers. We are proud to honour Devi as an outstanding
volunteer fundraiser and are honoured to work with her to

Compared fo 20m,
the percentage of
donors who gave
$50 or less

has decreased
from 29 to

22%,

but the percent-
age of donors
giving larger gifts
(more than $500)
increased.

The proportion
who say they
donated over

The bright lights of
Betty's gift

t'sa common enough desire to make
I’rhe world a better place for one's

descendants, but Betty Bonnington
went one step further — she included
provisions in her will for changing the
fortunes of those in need.

Ms. Bonnington was born in Sas-
katchewan and moved to West Vancou-
ver, British Columbia, with her husband
Ken in 1957. Although the couple had
no children, they shared their life with
an extended family and many friends.

and cleft palate
through planned
giving.

Operation@)Smile

Canada

Learn more about how your legacy gift can change
forever the lives of children. Please contact Dorothy Tam,

CFRE, Director, Major & Planned Gifts at 905-470-6861
today or visit www.operationsmile.ca/legacy

You are a member of the “this” club,

and the “that” club,

And every year you rack up countless volunteer hours.

But it's when you sit down with your kids

to discuss how good it feels to give,

you realize,

this is where your legacy begins.

transform health care in BC.

We are also pleased to recognize Coast Capital Savings for
winning AFP’s Outstanding Corporation Giving Hearts Award.
Coast Capital Savings has been a longstanding supporter of
mental health through VGH & UBC Hospital Foundation, raising
more than $2 million since 2001 to support the establishment of

the BC Leadership Chair in Depression Research and the

Coast Capital Savings Depression Research Fund. For VGH & UBC
Hospital Foundation, Coast Capital Savings has been part of a
wave of change in how mental illness is perceived and treated.

VGH

U BC Pc?tfr?ét:'clion

$1,000

is at the highest
level ever.

Over

75%

of Canadians
agree that
charities play

an important

role in society to
address needs
not being met by
government or
the private sector.

From AFP’'s What
Canadian Donors Want
Survey

And through her brother and his wife,
Ms. Bonnington was kept informed
about the work of the Salvation Army
and its services for the marginalized
people in her community.

In addition to leaving gifts for her
family and friends, Ms. Bonnington's
willincluded the Salvation Army. This
made her one of the many Canadi-
ans who contributed to the estate
gifts received by the Salvation Army,
which last year alone amounted to
$52-million.

Upon her death in 2013, Ms. Bonning-
ton’s gift was divided info three separate
categories, says Kathy Mannas, planned
giving representative for the Salvation
Army's legacy giving program.

“The first one was an undesignated
gift applied to the Salvation Army's
programs where the need was great-
est. The second gift was designated
to programs on B.C."s Sunshine Coast
to help purchase a new building,” Ms.
Mannas explains. “The third alloca-
tion of Betty's estate gift was used
to replace two dilapidated outdoor

Betty Bonnington’s will included a

generous gift to the Salvation Army.
SUPPLIED

signs at the Salvation Army in North
Vancouver.”

She believes that Ms. Bonnington
would be pleased with the new illumi-
nated signs that point the way fo the
North Vancouver facility. “Passers-by
are popping into the centre for the first
time to seek assistance with mental
health challenges, food programs
and addiction treatment referrals,”
she says. “Some local residents have
entered fo volunteer to help, and oth-
ers have inquired about the Sunday
church service.”

Would Ms. Bonnington have guessed
the impact of her gift when she
planned her estate eight years ago?
“She would be beaming with pride,”
says Ms. Mannas.

2015 BHAYANA FAMILY
FOUNDATION AWARDS

Recognizing Canada’s
Unsung Heroes: The
Extraordinary Staff of
United Way Agencies

Have a great story about United Way
agency staff? Share it with us:
raksha.m@bhayanafoundation.org

The Madan and Raksha M Bhayana Foundation
Celebrating the roots of the community

@ United Way

T —
Creating a charitable legacy for your
family is easier than you may think.

Learn more at www.torontofoundation.ca
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Sometimes a donation is
more than a gift to SickKids.
It’s a gift to the world.

The Ukraine Paediatric Fellowship Program
allows SickKids to share its world-class
expertise globally. Through a novel partnership
with the Children of Chornobyl Canadian
Fund and the Ukrainian Canadian Congress,
physicians from Ukraine come to SickKids to
receive advanced training in specialized areas
of paediatric medicine, including neurosurgery.
As well, SickKids health professionals make
advisory trips to medical centres across Ukraine.
As we celebrate the second anniversary of
this Fellowship Program, we thank all the
donors who make it possible, particularly the
Temerty Family Foundation, which has donated
$4 million. In making this generous donation,
the Temerty Family Foundation and many
others in the Ukrainian-Canadian community
demonstrate a clear commitment to SickKids
vision: Healthier Children. A Better World.

Donate at sickkidsfoundation.com

SickKids
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SickKids Neurosurgeon Dr. James Rutka consults in Ukraine

Children of
Chornobyl
“ Canadian Fund

unlocking the door to

their future



